Questions 147-150 refer to the following article.

GreenBite Foods launched its new plant-based snack line last month. —[1]— Many
consumers today are trying to eat healthier foods, but they also want products that are
convenient and affordable.

The company has been known for producing organic products for over 20 years, so
customers expect high quality from the new snack line. They can be confident that the
products meet those expectations in several ways. —[2]—

The snacks come in a variety of flavors, including barbecue, sea salt, and spicy chili. Their
packaging is simple but attractive, and the products are easy to carry while traveling or
working. The snacks are also high in protein and contain fewer calories than many
traditional potato chips. —[3]— Overall, the company succeeded in creating a product that
is both healthy and enjoyable to eat.

One advantage of the snack line is that it is now available in many supermarkets and
convenience stores across the country. Customers can also order the products online
through the company’s website. However, some smaller rural areas may not yet have easy
access to the products because distribution is still expanding. —[4]— In addition, the price
may seem slightly high compared to ordinary snacks, but many customers believe the quality
justifies the cost.

In conclusion, if you are looking for a healthier snack that still tastes good, GreenBite Foods’

new product line is an excellent choice.

147. For whom is the article most likely written?
(A) Restaurant owners looking for suppliers
(B) Consumers interested in healthier food options
(C) Farmers producing organic vegetables

(D) Employees working in food factories

148. What is suggested about rural areas?
(A) Customers there already prefer traditional snacks
(B) The products are difficult to transport in cold weather
(C) The snacks may not yet be widely available there

(D) Many new stores will close soon

149. What is indicated about the price?

(A) It is lower than competing products



(B) It is considered reasonable by many customers
(C) It has recently been reduced significantly

(D) It is criticized for poor quality

150. In which of the positions marked [1], [2], [3], and [4] does the following sentence
best belong?

“In its advertising campaign, the company focused on busy people who wanted healthier
eating habits.”

(A) [1]

(B) [2]

(©) [3]

(D) [4]
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